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The Cub will act as a public forum of student expression.
Letter to the Editor Policy:

We welcome letters to the editor. All letters must be signed, dated, and include phone number and
address. Letters must be 300 words or less and will be published as space is available. The staff|
reserves the right to edit any letter without changing its content. All letters are the sole opinion of
the writers. Letters may be submitted through mail to SWHS, The CUB, 1235 Third Street, Sedro
Woolley, WA 98284; dropped off in room A208; or placed in the The CUB’s blue mailbox at KUBZ.
Adbvertising Policy:
The publication staff accepts advertisement services available to the general public. However, the
staff reserves the right to reject, edit, or cancel any advertisement at any time. If a business has pre-
paid for advertising, the payment will be refunded for the remaining contracted ads when advertis-
ing is refused. Ads shall be free of statements, illustrations, or implications that the staff deems to
be offensive in light of normal public standards as determined by the staff. Advertising shall offer
merchandise or services on its merits and refrains from attacking competitors, unfairly disparaging
their products, services, or methods of doing business. The staff will not accept advertising for prod-
ucts or groups which are racist, sexist, illegal, or which violate other standard journalistic principles,

nor advertising that identifies student athletes by photo or text due to WIAA rules of eligibility.




